
Moving to Centralize 
Back-End Operations

With a handful of volunteers, the first fundrais-
er was launched in 2008 in a noble P Street row 
house the Singletons rehabbed in Georgetown. 
Each year a new home is selected within the D.C. 
region. Every DC Design house has a special flair 
and history, and will have usually have 20-plus 
spaces in which interior designer professionals 
can showcase their talents into a “contiguously 
designed home.”

Now in its fifth year, with an all-volunteer  
executive board, sponsors, regional media,  
design industry manufacturers and the area’s  
top interior designers introducing the new up  
and coming talent in the design industry, the DC 
Design House has developed into a very  
successful fundraiser with proceeds going  
directly to Children’s National Medical Center.

The DC Design House is Washington’s foremost annual residential interior  
design attraction and is the collaborative efforts of business partners Skip and 
Debbie Singleton, Sandra Steele and Taylor Wells who collectively wanted to 
transform children’s healthcare in the nation’s capital.

http://www.dcdesignhouse.com

info@aidforafrica.org

facebook.com/dcdesignhouse

@dc_designhouse

DC Design House



Challenge 
Managing Growth with Multiple Lists, Third Party Applications  
and Minimal Tracking Capabilities

Each year the DC Design House is open six  
days a week for just under one month. Driving 
attendance is a big effort and much of the work  
is done upfront with media outreach. 

“Everyone involved with the DC Design House 
is donating their time,” said Sherry Moeller, 
co-founder and principal of MoKi Media. “Our goal 
is to increase attendance and we are all working 
together to get people through the door. We hold a 
press day with up to 100 reporters and as a result  
of their tour, the DC Design House is well  

publicized throughout print, local and even  
national broadcast outlets.”

Now, with more than 200 volunteers from different 
organizations working together to support the 
cause, it can be a challenge to keep track of the 
various operational tasks. The DC Design House 
needed to find a solution that would combine  
several back-end systems into one platform 
giving the nonprofit the flexibility and organization 
they needed to take their fundraising efforts to  
the next level.

Salsa was able to bring all of our services together very quickly and this 
was the first year we’ve been able to manage them ourselves.”

- Bill Gardner, Technology Liaison, DC Design House



The DC Design House implemented Salsa’s  
community-building, fundraising, donor  
management and event tools. Volunteers can now 
quickly learn how to use Salsa as well as plug into 
other applications produced by third parties to be 
more effective in organizing the base of support, 
publicizing the event and managing incoming  
donations. Salsa has enabled the DC Design 
House to bring all administrative backend  
services together in-house to be managed  
on a centralized platform. 

“We were very reliant on donated time and  
services for Web hosting and ticket portals and 
many of our lists were fractured and spread out 
among the various volunteers we have working 
each year,” said Bill Gardner, technology liaison, 
DC Design House. “It needed a tool set to track 
data and build donor lists. Salsa was able to bring 
all of our services together very quickly and this 
was the first year we’ve been able to manage 
them ourselves.”

Salsa’s solutions enable the DC Design House 
to quickly create online donation pages, analyze, 
organize and segment supporters, communicate 
with targeted groups and manage fundraising 
data – all from integrated toolset that is simple 
and easy to configure. Utilizing Salsa’s donor 
management features, fundraising for the DC 
Design House now goes beyond the initial ticket 
sale. The DC Design House has more control of its 
operations, understands who its donors are and 
can build lasting relationships. 

“We had three separate systems to do one task,” 
said Bill. “Now we have an integrated system that 
will enable us to keep in touch with our donor 
base throughout the year so they know we are still 

here. Salsa has allowed us to show the  
members of our organization the benefits of  
getting something rolling quickly and that  
‘centralized’ is a really good way to show the 
proof of concept that will create many benefits 
over long term.”

Solution 
Salsa’s Integrated Solution Provides Operational Control

Ticket sales are only one part of the fundraising efforts. Each  

designer uniquely designs a DC Design House space and all 

home furnishings including furniture, fixtures, rugs and  

accessories displayed in the home are for sale. Twenty percent of 

the sales prices go directly to Children’s National Medical Center. 

“With the P Street property, we started with a small core of  

designers and three design advisors who provided a collabo-

rative tone to the whole house design, and this year we had 23 

design firms that embraced our core goal of an attainable design 

aesthetic,” said Sandra Steele, DC Design House officer.  

“Designers, not only, interpreted their own space but also col-

laborated with each other at the same time. And with this year’s 

project, the designers worked together to attain a comfortable 

flow to the house. “This is our distinct niche which sets the DC 

DH apart from other show house efforts.

For the designers it’s about two considerations, great  

photography –that showcases their style, and finally, new 

clients,” added Sandy. “The new client base for the designers 

springs from incredible press exposure and a strong partnership 

with the CNMC.



salsalabs.com 866-796-8345 facebook.com/salsalabs @salsalabs 

Successes 
All For the Children
As a spring tradition, the DC Design House is 
open each year for approximately 28 days. The 
project that started back in the spring of 2008 
with a handful of volunteers and a lot of heart has 
brought in more than 30,000 visitors and raised 
upwards of $600,000 in the years of its 501c3 
non-profit operation. This year, 26 local  
interior designers and architects, and  
landscapers transformed a grand home in  
Spring Valley in Northwest D.C. that has been in 
the same family since the 1950s. The 2012 DC 
Design House project ended with 441 visitors on 
the last day alone and is promising to generate 
the highest totals to date. 

“Thanks to DC Design House’s generous  
support and as a direct result of all the  
countless volunteer hours that are donated  
each year, Children’s National is able to provide 

top-notch care to local children,” said Erin  
Corcoran, associate director, philanthropic  
marketing and communication, Children’s Na-
tional Medical Center. “Proceeds from DC Design 
House also fund the Child Health Center Board at 
Children’s National Medical Center.”

With 303 beds, more than 1,330 nurses, 550 
physicians, and seven regional outpatient centers, 
Children’s National Medical Center is the only  
exclusive provider of pediatric care in the  
Washington metropolitan area and is  
consistently ranked among the top pediatric  
hospitals by U.S.News & World Report.

Salsa helps nonprofits and political campaigns ignite action and fuel change 
around the world by growing and engaging a base of support online. Salsa  
provides more than technology; it offers strategic best practices, training,  
highly rated support and a strong online community, so its clients can focus 
their energy on their mission. 


